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57% The club mainly recruits through the networks of current volunteers and members 

55% The club encourages and motivates its volunteers verbally 

45% The club arranges parties and social gatherings for the volunteers to strengthen group identity 

38% The club informs members that they are expected to contribute with voluntary work 

33% The club pays for volunteers to take training or gain qualification 

28% The club informs parents of children who are members that they are expected to contribute with voluntary work 

24% The club rewards its volunteers with benefits in kind 

14% The club tries to recruit volunteers from outside existing club members 

14% The club has a volunteer or paid staff member with specific responsibility for volunteer management 

7% The club has a written strategy for volunteer recruitment 
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1 = strongly disagree  5 = strongly agree 
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